
California Institute for Regenerative Medicine 

(CIRM) Public Outreach & Communications

June 27, 2024

1



Agenda 

Social Media Updates Community Outreach 
Highlights



Social Media Outreach July 2023 – May 2024

Send Invitations

46.4K Followers
4.8% increase since February 2024



Video Education Campaign Highlight

Igniting Innovation and 

Providing Opportunities

Email Total Opens: 1,030

Email Open Rate: 24.4%

Social Media Impressions: 7.7K

Total Engagement Rate: 5.58%

Video Views: 9K
U.S. Local Gov't Feed/Newswire 

Reach: ~2M

Video produced by Scientific 

Programs & Education team. 

Communications team supported 

with video launch.



Video Education Campaign Highlight

Email Campaign - A/B Testing

Placement on program landing pages

Social Media campaign



Campaign 1: Sickle Cell Disease Metrics
Campaign Launched Feb. 25

• Email Alert—

• Opens: 1.5K

• Open Rate: 31%
• Blog Views: 785

• Earned Social Media—

o Accounts Reached: 13.5K

o Unique Engagements: 260+

• Digital Ad Unique User Views:
o Meta: 110,542

o Google: 940

• ~150-200 views from events to date

• Four community events highlighting 

SCD Campaign info:
o Black Joy Parade - Oakland

o Talk into Action - Pacifica

o Soul Stroll – San Mateo

o Combined estimated visibility 

for CIRM and campaign: 30,500



Parkinson's Moving Day

Parkinson's Foundation 

Moving Day SF

• ~20 engagement touchpoints

• 100 event attendees*

• Primarily friends/families 

impacted by Parkinson's 

Disease

• Industry partners working in 

Parkinson's also present

• Shared information on funding 

for Parkinson's research



Engaging Materials for All Ages



Conclusion

Thank you!
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